
YEAR 12 SUMMER INDEPENDENT LEARNING WORK 

BTEC Extended Certificate in Creative Digital Media Production 

Welcome to your Summer Independent Learning (SIL) work for BTEC Extended Certificate in 
Creative Digital Media Production. This course will give you the knowledge and skills required to 
make the next step into the creative industries. Some of the key skills required in the industry include 
the ability able to research effectively, respond to briefs and commissions and to have that all 
important creative spark. Therefore you have been given two tasks to complete, due in your first 
lesson, which tests these key skills. 

 

Scenario: Cost of living support 

The UK and other parts of the world are currently in an a turbulent economic situation with rising fuel 
costs and increasing energy prices. McDonald’s is the largest fast-food restaurant chain in the world, 
with more than 37,000 locations in about 120 countries with global revenues of £17 billion. The 
marketing executives for McDonald’s in the UK have asked you to conduct research and analyse one 
of their existing popular TV adverts and present reasons why it was successful. They would then like 
you to create a new advertising campaign, to be released at the end of summer. This new advert 
needs to focus on the value for money that McDonald’s provides, supporting consumers with the 
rising cost of living.  

Compulsory Task 1 

Research & textual analysis: McDonald’s ‘Parallel Lives’ advertisement 

Your first task is to analyse the popular McDonald’s ‘Parallel Lives’ advertisement from 2014. You can 
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Strongly Recommended Task 

Textual analysis Part 2 

In the same way as you analysed the 2014 ‘Parallel Lives’ McDonalds advert above, choose a new 
advert from the company and conduct another 800 word analysis. 

 

Compulsory Task 2 

Creative Brief: McDonalds’ Rising Cost of living support Advertising Campaign 

For Task 2, McDonalds have asked you to create materials for their advertising campaign to highlight 
the value for money it provides. McDonalds expect this campaign to be ready to launch for the start of 


